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the Knowledge Base Division, Strategic Administration Office, Designated Areas for
Sustainable Tourism Administration (Public Organization) with the objective to propagate
various knowledge related to sustainable tourism in easily understood terms, in order to
sparkle ideas and create inspirations for the new generations or those interested to
bring the knowledge to extend both in enhancing their efficiency or opportunity by
raising income, building business, as well as changing tourist behaviors to finally lead
to sustainable tourism development. Information in this booklet has been compiled for
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Foreword
Designated Areas for Sustainable Tourism Administration (Public Organization)
or DASTA was founded with its mission to develop sustainable tourism by coordinating,
promoting and supporting tourism administration in the designated areas towards
sustainability in 3 dimensions; social, economic and environmental aspects. The major
focuses involve providing support in terms of managing tourism destination, knowledge,
human resources and activities, as well as encouraging the local communities, the main
beneficiary from tourism development and growth, to participate (Co-creation) in order
to set a foundation of development for potential communities in various facets.
As knowledge creates opportunities, DASTA is thus confident that knowledge on
sustainable tourism development will be able to sparkle and stimulate ideas, development
will be able to sparkle and stimulate ideas, as well as inspire the new generations or those
interested to apply the knowledge to enhance work efficiency and opportunities. This will
help generating income, building businesses and changing tourists’ behaviors to finally
achieve a goal of sustainable tourism development.
DASTA has produced the knowledge series “SaiJaiPaiTiew (Heedful Travel) with
DASTA” to transfer and simplify knowledge on sustainable tourism development. After
publishing the first knowledge series “Low Carbon Tourism”, here comes the second
series on Community-Based Tourism, following by series on Creative Tourism and
Gastronomy Tourism which will be released soon.
This second knowledge series covers presentations of stories on community-based
tourism by DASTA, an alternative and creative tourism management by communities,
in cooperation with partners towards tourism development. We hope this will inspire the
new generations, youth, or the locals to be aware of how important community-based
tourism is for their communities in enhancing employment and income opportunities,
preserving community’s culture, lifestyle, and environment, as well as enabling tourists to
experience a novel and different type of tourism. Overall, this will show that such positive
outcomes from community-based tourism benefit people from all across sectors.
Colonel
Nalikatibhag Sangsanit, Ph. D.
Director-General of DASTA
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CBTT

COMMUNITY-BASED TOURISM

COMMUNITY BENEFITTING THROUGH TOURISM

Tourism certainly brings progress
and benefits to the community, but at
the same time, it can rapidly deplete
community resources, when the community
has to be developed as a tourism town in
compliance with entrepreneurs and tourists’
requirements. As such, changes quickly
happen to the community, in economic,
environmental, and socio-cultural aspects.
As DASTA has the main function to
coordinate, promote and support sustainable
tourism development, the organization
is fully aware that sustainable tourism
development must be based on the
community which is the real proprietor of
tourism resources. It has thus established
the Community-Based Tourism (CBT)
Office as the unit directly responsible
for tourism development, focusing on
community to participate as the beneficiary
of tourism.

Community-based tourism is an
alternative form of tourism which is
managed creatively and at high standard
by the community, leading to sustainability
of the environment, local culture and good
quality of life of the community.
DASTA presently has all together
13 model tourism communities, focusing
on community participation in co-thinking,
co-planning, co-responsibilities and
co-benefits which are all called “Co-Creation”,
while enhancing community potentials to
enable it to administer and link various
benefits from tourism. Thus empowered,
the community can enjoy additional
revenue, good environment, conserved
lifestyle and local culture, with added
value from such conservation. These will
help local development to be well balanced
and sustained.

In order for the community to reap the benefits from tourism
there must be a linkage of benefits from community-based tourism
with stakeholders in tourism, such as tour operators, and those
in other occupations in the community.
The process of linking benefits from
tourism to the community is the jigsaw
in tourism-related activities, such as tour
guides, food outlets, accommodations,
souvenirs and various tourism activities which
each community does not own everything,
but with the linkage process can fulfill its
tourism goal and take joint benefits.
Community-based tourism leads to income
distribution in the community, resulting in
community economic growth, and better
quality of life of local people. At the same time,
it stimulates the conservation of natural
resources and the perpetuation of lifestyle,
society, a nd local culture towards
sustainability.

NITY-BASED TOURIS
U
M
M
M
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The differeniate tourism with Community-Based Tourism (CBT)
Why Community-Based Tourism?
Get to know new and exciting alternative travel options plus creating
sustainability to the community.

Economic

Environmental

Incomes of community residents
depend on seasons; they might
lose incomes outside tourist
season.
Goods are imported from
elsewhere to satisfy demands of both
community residents and tourists,
resulting in high local prices.

Changes occur to the community, such as
construction of roads, airport, pier, hotels
and entertainment places.
Pollutions of various types
Noise pollution caused by aircrafts or
motorboats foreign to quiet and peaceful
community
Water pollution, which, if good water
drainage system is not put in place, can
cause shortage of potable water.
Air pollution, caused by cars and
motorcycles
Sight pollution, with the construction of
buildings and structures that destroy fine
views of the community
Garbage problem which, without capabilities
in collection and disposal of waste, can lead
to deterioration of basic resources as water
source and soil.

Higher cost of living and land,
with competitive bids for land in
good locations for the construction
of hotels and other structures to
accommodate tourists.

What is Community-Based Tourism?
Community-based tourism is an
alternative tourism which is administered
by the community creatively and up to
standard, creating learning, leading to
sustainability of the environment, local
culture and good quality of life.
Community-based tourism does not
come as an answer to the question on what
can the community benefit from tourism,
but it is a new proposition of how tourism can
benefit community development creatively.

Social and Cultural

In response to increasing demands of tourists, changes occur to cultural goods.

Why Community-Based Tourism?
Tourism brings prosperity and benefits to the community, but at the
same time, it can quickly drain various resources of the community,
and what the community stands to lose, when it has to be developed
as a tourism town in compliance with demands of entrepreneurs and
tourists, without good management.

8

Villages adapt their activities or culture to become more colorful in response to tastes of
tourists which could lead to the loss of real values and meanings of activities or culture.
Destination with tourism development leads to changes in attitude, behavior belief and
consumption of community residents to imitate tourists.
Changes occur in identities of the community which used to attract tourists.
Dislocation of young people to pursue their livelihood results in difficulties in the
perpetuation of original cultural traits.
The growth of tourism leads to the increase of crimes in the community.
9

How to tour for communi
ty benefits
In each of sectors, they can contribute to making tourism more
beneficial to local communities through the following methods.

Principles of
Community-Based Tourism
Owned by the community
Villagers participate in setting directions and deciding
on various issues.

Government sector

Educational institution

Promoting, Coordinating and Supporting
so as to link opportunities and build
up potential for community to benefit
from tourism

Providing knowledge and searching
for appropriate knowledge for
tourism development with real
benefits to the community

Promoting pride in themselves
Uplifting quality of life
Environmental sustainability
Maintaining identity and local culture
Creating awareness among people of different cultures
Respect of different cultures and human dignity

Media

Tour Operators
Promoting tour services managed by
local communities and seeking suitable
tourist markets for tourism activities
in the community

Providing information to create
public awareness for people to
better understand alternative
tourism benef icial to local
communities

The public interest of the community
Distribution of revenue to reasonable return to local
people

Tourists
Supporting tourism services managed by local communities
and reaching true understanding of local culture so as to act
appropriately at various destinations

10
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DASTA
mmunity-Based Tourism
and Co
Community-Based Tourism is regarded as an important tool to enable
community to administer its own resources and bring creative tourism
principles to develop existing assets in the community, in order to add
values as products or invaluable tour experiences for tourists.

The roles of DASTA in Community-Based Tourism Development
Developing tourism to increase and distribute income to local communities,
with office of Community-Based Tourism as the responsible unit working in
cooperation with designated area offices and preparing readiness in tourism
administration in the people’s own communities.
Functioning as the core agency for the coordination, promotion and support
efficiently and effectively, so that the community gain the most benefit from
tourism, and with the creation of a sustainable community as the model to be
further extended to various other communities.

Community endorsement process for sustainable tourism development by communities
1. Establishing a community-based tourism promotion club.
2. Self-assessment in accordance with the criteria for community-based tourism management.
3. The working group sets the drawing process of the club’s strategic plan.
4. DASTA strengthen the club’ strategic plan.
5. The club implements projects in accordance with its strategic plan.
6. The working group certifies the source of assessment and monitoring of club

development in accordance with the criteria of community-based tourism.
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Operation Guidelines for Community-Based Tourism
Step 1

Roadmap for development since 2012

Explore and select prototype communities
Set up a community tourism working
group to develop community tourism
management criteria.

Step 3

Step 2
Preparing community readiness
Setting up community-based
tourism promotion club
Empowering community leaders
Formulating a strategic plan on
community-based tourism of each
community

Promoting community potentials
Drawing tourism maps, rules and regulations, and strengthening
administration of the club, setting participatory process

Step 5

Step 4
Getting ready for marketing
Making tour programs and defining target groups
Putting tour programs on trial
Strengthen the potential lack of community-based
tourism management criteria

Linking up with marketing and
passing on to new generations
Branding the community
Familiarization Trip
Business Matching
CBT strategic plan
Curriculum to expand results from
model community
The youth of the new generation
reinforce the driving forward of the club.

The development
has continued up to
these days.
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DASTA

9+1 Building blocks

ommunity-Based Tourism
C
d
n
A
Before a community is certified as a community destination;
what process does each community have to go through and what are
the development tools for each community?

Mechanisms in community-based tourism development

Tools that help the community to participate in planning tourism in the community
by residents themselves sustainably and comprehensively

9

The working party to certify community destination
formulating community-based tourism development plan and
reinforcing necessary potentials in various aspects
Government complimenting with the dimension of quality of life development and helping
sector to fulfill the vision with needed resources for tourism development

Create an activity

Make it good, prominent
and famous

Academic
sector

Marketing
sector

developing tourism in response to market demands, and advising
on the setting of sustainable marketing strategies

Your companion
Find him (her)!
Present what you have!

Community giving advice and sharing experiences
sector
I give you what
I have.

Administrative criteria for community destination
Planning

Follow-up and
Evaluation

Actual action

Improving and
developing

The main concept is to develop the community by using tourism on the main tool. And
considering the sustainability and well-being of the people in the community, which has
developed components according to the criteria for management of tourist resources by
The five dimension as follows
1 Sustainable administration
2 Distribution of benefits to local community in economic, social and quality of life aspects
3 Conservation and promotion of cultural heritages
4 Systematic and sustainable management of natural resources or the environment
5 Services and safety
14

Therefore, I get you
as my companion!

+1

We link up with ties
of friendship.

You and me of
the same mind

Holding dialogues among
villagers themselves
continuously

15

Constituents of Commun
i

CBT (Community-Based Tourism)

ty–Based Tourism

DASTA 3 C Model Concept
Community–Based tourism is regarded
as the basis of management mechanisms.
It opens for the communities to build their
own procedures and bring principles of
creative tourism for tourism resources in
order to add values for products yielding
invaluable tour experiences for tourists.

To achieve these ultimate goals,
related organizations must cooperate and
communicate with each other to drive
the policies.
The center of the 3C concept linkage
is within the communities, consisting of
nature, people, culture and spirit.

The communities can itself manage
tourism with Community-Based Tourism
(CBT). In particular, adding creative
and authentic values to the existing
resources should be carried out, so
that tourists can learn and engage in
activities with neighboring communities.
This will bring a transformation of local
raw materials into products in the market,
increasing benefits to the communities
or Community Benefitting Through
Tourism (CBTT) and generating income
to the neighboring communities.

CBT is a form of tourism aiming for environmental, social
and cultural sustainability, administered by its own community.
It particularly involves community participation in planning,
managing, supervising and setting the direction of tourism, with
other organizations as supporters. Community members are
mainly responsible to provide deliver tourism activities, services
and tour experiences to tourists.

What are consequences of community-based tourism?
Income distribution to the community
Rules and agreements are made for the communities with
community-based tourism club facilitating linkages within and
outside the communities. Income distribution information and
knowledge are widely spread to other communities as a guideline
to help generating income distribution in community-based tourism.
Management of community environment
Knowledge and understanding about environmental protection are provided
to raise awareness among community members. These include knowledge in
planning waste management. This is because community environment is
an essential factor in establishing good atmosphere for welcoming tourists.
Community members, thus, have to understand thoroughly about environmental
management for sustainable community development.
Preservation of local cultures
This is done through conserving cultural traits, creating a body of
knowledge, encouraging potentials of community members, and linking them
up with local groups. These strategies will help building up strength and
promoting tourism activities continuously while preserving local cultures.
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Constituents of Community-

Based Tourism

CBTT (Community Benefitting Through Tourism)

CT (Creative Tourism)
Creative tourism is a form of tourism that brings wisdom, social
and local cultural assets together to add up values for tourism
activities with creativity, providing opportunities for tourists
to have a hands-on experience and participation (reflecting way of
life or authenticity and local wisdom of the hosts, with community
as the instructor and knowledge provider). Such approach will
establish good interactions between tourists and the communities.

Community-Based Tourism yields income distribution,
which increases economic benefits to the communities and
enhances life quality among the local people.
Simultaneously, it encourages conservation and preservation
of local resources in natural, social and cultural aspects
towards sustainability.
Community-Based Tourism can also provide more benefits to the neighboring communities,
even though those communities are not directly involved in tourism businesses. But in which
way can they attain benefits from tourism?

How can Creative Tourism contribute to the development of Community–Based Tourism?

Environmental benefits

Economic benefits
Search for Distinctive Authenticities
Community members seek specific features or characters that represent
the roots or the genuineness of the community including history, culture
and local way of life in the communities.
Resources developed as tourism activities and products
The distinctive authenticity and potentials of the communities are identified
and managed for feasibility in developing them into tourism activities or
products that meet the demands of community-based tourists.
Publicizing Creative Tourism
The communities need to seek help from experts in marketing to publicize
activities and products, and gain accessibility. This will, in turn, expand
number of tourists and marketing profits.
18

Neighboring communities
can produce souvenir goods,
local products and foods.
They can also transport raw materials
and goods for related businesses at
tourist destinations.

Apart from e conomic
benefits, management with
community-based tourism also
provides environmental benefits to
the communities.
For example, in collaboration with
other parties, communities can maintain
their cleanliness of rivers and canals in
the area through their pro-environmental
tourism activities. Such act also benefits
other communities to have better water
consumption, clean water and good
environmental condition.

For instance, in Nong Suea Community,
Suphan Buri province, raw food
materials such as organic vegetables
are ordered from Ban Dong Yen in
U Thong Ancient City. Thus, economic
prof itability also occurs in the
neighboring communities.
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Outcomes of Community-Based Tourism
Development by DASTA

Aims of Community-Based Tourism

Regarding DASTA’s development and knowledge delivery on community-based
tourism, now have a look at the outcomes of community-based tourism development!

13 model communities with readiness and willingness to guide other communities
Given the benefits from community-based
tourism development in the designated areas,
I has started to gain acceptance in the country.

DASTA standard criteria for community destination management
Guidelines for systematic community-based tourism development
is based on Global Sustainable Tourism Criteria (GSTC) with developing
plans to meet ASEAN CBT Standard.

Potentials of the communities to be tourism
destinations have been built up, enabling
communities to manage their own areas and
gather benefits from tourism. This, in turn, helps
communities to have additional income with good
and inhabitable environment.
Local way of life and culture are conserved with
added values, helping local development to be
balanced and sustainable while well-being and
happiness of community members are enhanced.

Working Party on Community Destination Certification
Integrated operation involves many factors including
thinking together, planning together, doing together,
and sharing responsibilities and benefits.

20
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Which type of tourists are you?
Day Trip or Overnight
Take a look at the survey to check which type of tourists you are,
and get to know a new alternative type of tourists who are cool and trendy!

Day Trip
Spending only daytime traveling,
from dawn to dusk, usually with
quick browsing, selecting only top
attractions to visit.

Group travelers or explorers
Group travelers

Overnight

They opt to purchase tour packages as
they do not want to plan the trips themselves,
and do not expect to get knowledge and
understanding of local communities.

Spending time in the communities
and engaging in active activities,
while immersing in natural beauty of
the destinations in full appreciation.

Explorers
They are experienced travelers
who like to travel by themselves
and plan their own trips, with the
desire to enjoy beautiful places
to relax.

Large family or Young couples
Large family
Vacation of family reunions with friends,
demanding inclusive and diverse activities
for members of all ages.

Holiday–makers or personal travelers
Holiday-makers

Young couples

Personal travelers
They want to travel in peace
and with personal spaces.

They seek new experiences and
can get along with other people easily
and quickly.
22

Requiring special privacy, emphasizing
touring of beautiful places.
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No matter which type of tourists you are

Neat and cool, or Simple

you can be new alternative tourist.
Neat and cool
Everything must go as planned.
Package tour is required.

		
New alternative tourists
is keen on adventure, seeking knowledge, preferring
experiments, emphasizing new experiences and looking
for business opportunities in their travelling.
They have high interest in arts, cultures and way of life of local communities.
They seek local food and enjoy folk plays and entertainment.
They choose not to travel at the peak of tour season, but select destinations
with different seasons such as diving tours in summer or jungle trekking
tour in cool weather.

Simple
Easy-going, enjoying all sights and
different atmospheres

They prefer community conservation tours.
They love traveling in small groups.

Affluent or Economizing
Affluent
All facilities or perks must be available
at all times, with high expectation on
tour services to be perfect and ready.

They plan their travelling by themselves.
They travel with awareness for conservation and concern the impacts from
their own travels.

Economizing
Tours are made with minimum
spending or the backpack style.
24
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13
Model Communities
Get to know more about 13 model communities of DASTA,
where tourism is created with strategies to change while local
roots are conserved and system is set, gathering people and
multiple ideas towards the same destination.
This is the community-based tourism for the prosperity and
sustainability of the community.

Her
ns of 13 model communities of D
e are the presentatio
AST
A!

1
Ban Rai Kong Khing
Community, Chiang Mai
Health-conscious community
and strengthened village

3

2
1

4

6

9

4
Bo Suak Community, Nan
The community of local handicrafts where
tourism is used as a tool to urge participation
among occupational groups in the community

8

5
7

6
Ban Khuk Phattthana
Community, Sukhothai
Phra Ruang-Phra Lue
kite-making community

10

5
Sukhothai Old City Community,
Sukhothai
The neighborhood of the historical
park enriched with cultural heritage
through creative tourism

7
Nakhon Chum
Community, Kamphaeng Phet
Ancient market community, with
tourism activities of gastronomy
and votive tablet making

11
12

3
Nai Wiang Community, Nan
Eastern Lanna culture,
learning cultural
way through
tourism activities

2
San Lom Choi Community,
Chiang Mai
Tribal community on
flatland and non-toxic
lifestyle

8
Kok Sathon
Community, Loei
In the trail of dinosaurs
and Thai sakura flowers

13

9
Pla Ba Community, Loei
Reforestation community,
using tourism as the tool to
support conservation

Map
Touring 13 communities with DASTA officers

10
Takhian Tia
Community, Chon Buri
Thai folk art community and
learning center of sufficiency
lifestyle

12
Ban Nam Chiao Community,
Trat
2-faith community, one visit
is never enough!

11
Chak Ngaeo Community,
Chon Buri
Ancient Chinese market
community, reviving
authenticities of community
through tourism

13
Laem Klat Community, Trat
Conservation fishery community, learning
center of white clam conservation and
nature study trail

Coming Soon – Newcomer Model Community
Dvaravati-Uthong ancient city community
Uthong Ancient City, the past waiting to be revived, art and culture on the brink of return!

Ban Rai Kong Khing, Chiang Mai
Health-conscious Community, Strengthened Village
A healthy community that has discovered the method
of wellness creation from within, starting from modernizing

unique features of the community with creative ideas for
promoting unity and linking tourism to community potentials
in all aspects, leading to fair sharing of benefits.
After respected community leaders had opportunities to be
part of training and observe the operations of community-based
sustainable tourism, they brought the concepts into the community
and applied them by conserving original wisdom and existing
herbs in every household to be further developed without
harming the environment.These concepts turn into the idea
of ‘Self-sufficient living and sharing.’

Ban San Lom Choi Community,

Tribal Community on Flatland and Non-Toxic Lifestyle
Ban San Lom Choi is a natural community near the city, where the local people
live with the Lisu and Akha tribes who have settled in the middle of the community
for over 30 years, and coexisted in harmony while maintaining their original way of
life in language, garment and culture.

The unity contributes sparkling idea of
community-based tourism to propagate and
conserve the beauty of the community
lifestyle, with the community’s intention
to welcome tourists and have them learn
original lifestyle of the Lisu tribe, instead
of only keeping their routine way of life.

Touring in the Community
,
Searching for the Best

Yam khang A massage to relieve physical pains and
weariness, available only in specific areas in northern Thailand.
One of which is at Ban Rai Kong Khing.
Taste the local food spicy mango salad with original
recipe, spicy soup of star gooseberry plant with red ant
eggs, and rice noodle in delectable sauce
Support the local products liquid soap of honey
and herb for skin nurturing, mosquito repelling
citronella grass, and herbal compress ball.

Somsak Inthachai

Leader of Ban Rai Kong Khing
Communty, Chiang Mai province

With the operation of community-based tourism,
our community greatly benefits. For example, community members
get the education and more opportunities, leading to the development
in income generation. Importantly, they get more time to work and
talk to each other, yielding a better relationship and understanding.
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Chiang Mai province

Touring the community, searching for the best
Diverse types of
non-toxic vegetables
Planted by the villagers can be
seen such as amaranth, kale and
various salads.

Surachet Takhamma
Community Leader of Ban San Lom Choi,
Chiang Mai province

Getting to know
the Lisu tribal people
People in Lisu tribe are committed
to preserve their traditional identities,
in house construction and garments.

With the adoption of community-based tourism,
community members are even more united and cooperative.
They also benefit from increased benefits from selling local
goods, which in turn yielding them to protect nature and
preserve their identities more.
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Bo Suak Community, Nan Province
Nai Wiang Community, Nan
Eastern Lanna Culture, Learing Cultural Way through Tourism Activities
The city of Nan’s heritages are not limited to structures as archaeological sites. Instead,
it is full of heritages of wisdom, way of life, and faith that bind community ways together.
The propellers of Nan heritages to remain alive are the group of active elders who have
persuaded youths to conserve the city through unity.
Nai Wiang Community has a long history not
only for its house pattern and archaeological
sites commonly understood as Nan heritages,
but also for its intangible values existing in
the community, throughout the lives of elders.
Stories of community heritages can be learnt
through words of mouth, considered to be
a charm of community trip at Ban Nai Wiang.
This can also facilitate interaction between the
hosts and tourists.
Touring the community, searching for the best

Bamboo skin weaving can be observed in the community
It is a steamed glutinous rice wrapper in the shapes of prawn,
frog, hairpin, and Mimusops flower. All of which reflect heritage
of Ban Nai Wiang way of life.
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urge participation among various occupational groups in the community
The community has a heritage from ancestors as ancient
kilns aged around 750 years, which scatter around the area,
are evidence of technological advances of people in the past
who made wondrous earthenware and ceramics that are unique
and inimitable even by skilled craftspeople of today.
Inheritance and perpetuation are keys to community-based
tourism. Which relies on combined works of the old and the
new generations in handing over the heritages to be continued
in modern times. The old generations must have the spirit of
teachers, while the new generations must appreciate and have
faith in what they are taught.

Finding the highlight of community

Have a hands-on experience in making Tung Kha King,
A Tung that stands as tall as human body, used in rites to prolong human
lives which is the community’s believe and wisdom.

Villagers earn more incomes from community-based tourism
arranged by us, and they have become more appreciative and
proud of their own culture. They try to search for unique features
to present to tourists on a sustainable basis.

The community of local handicrafts, where tourism is used as a tool to

Chutima Na Nan
Leader of Nai Wiang, Nan

Huean Ban Suan San Shuen Local Museum Visiting 800
year-old ancient kiln that was found in this area and
create your own Bo suak - styled earthenware

Ban Chao Leaung Weaving Group A vibrant, woven
cloth with distinctive pattern, for example, water
flowing pattern, segmented pattern, flower pattern,
and the one and only, Bo suak pattern
Community-based tourism has enabled community members
to administer, made them understand the process and thus
can participate by thinking and acting together in conserving
and perpetuating local culture and tradition to be sustainable
in years to come.
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Sutthipong Duangmaniratana
Leader of Bo Suak Community,
Nan province

Sukhothai Old City Community, Sukhothai Province
The neighborhood of the historical park enriched with cultural
heritage through creative tourism

Finding the highlight
of community

“Residents of the Old City sit on a gold mine, without
knowing how to show the gold to others” This has been
a question in the minds of people of Sukhothai Old City
until a community representative went to make study
tours in other communities and had the idea of bringing
prominent points in existence in ancient communities
around the Historical Park to link to tourism routes,
to give tourists chances of accessing ancient wisdom
by themselves.
Old city community around World Heritage Historical
Park has stories linked to history and creative works
that have been handed down, reflecting the intricacy
of people in the past, with inherited stories in other
communities around the Historical Park that allow the
journey back in time through occupations seen today.
Krathong Bailan Learning how to create Krathong
from palm leaf at Lithai community.
Visiting Ban Mai Traphang Thong Community This area
is the centerof various handcrafts, making this suitable
place for tourists to learn about arts.

Sampling Sukhothai noodle The only one original recipe

The community benefits a great deal from community
-based tourism, both in more pride in people’s authenticity
and their unity. Here we emphasize cultural tourism, therefore,
community members are very much aware of this.
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Ponglert Chalermsirirojana
Leader of Sukhothai Old City Community,
Sukhothai province

Ban Khuk Phattana Community, Sukhothai Province
The community of Pra Ruang–Pra Lue kite
This community has stories related to the legend
of Phra Ruang which links to the community wisdom
of Phra Ruang kite making. Visitors can learn the way
of life and administrative method of the community,
with demonstration of diverse professional groups on
traditional rice planting way, from fertilizing the plot,
spreading rice seeds, to transplanting the seedlings.
The way of life is the unique feature of Ban
Khuk Phatthana Community which demonstrates full
contentment with life without the need to change
itself to suit tourism in modern times.
Finding the highlight
of community

Learning what farmers make of their
time during the off season

Pra Ruang kite Learning how to make
Pra Ruang kite

Buy local product such as, wood vinegar, charcoal soap,
and charcoal-stuffed pillow
With community members coming together to set strategies
of community-based tourism, we came to recognize the unique
features, the existing roots of our community such as the legend
of Phra Ruang-Phra Lue kites which has faded with time, was
brought back through tourism. Such realization of our unique
features led to the pride and the guarding of the features.
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Thassawan Lisuan
Leader of Ban Khuk Phatthana
Community, Sukhothai province

Nakhon Chum Community, Kamphaeng Phet Province
The ancient market community with leagacy of Thai cuisine
and amulet.
The city still retains the unique character of
an ancient community with long history.
Nakhon Chum is the model of antiquity which
several places have made efforts to create in their
appearances. But here, the antiquity is original
and authentic, without the need for changes
and presented in its uniqueness.
At Nakhon Chum, there are numerous
authenticities to be searched, be they food,
tradition, art and culture, but above all, the
minds of the real Nakhon Chum residents who
appreciate and take pride in their hometown,
and are ready to hand over authenticities to
the new generations so that they keep the best
features with Nakhon Chum far into the future.

Finding the highlight
of community
Learning how to make original recipe
“Khao Tok Ad” and “Chick pea soup”

Kok Sathon Community, Loei Province
Discover dinosaur’s footprints and enjoy seeing wild Himalayan
cherry blossoms know as “Thai Sakura”

When hundreds of thousands of wild Himalayan
cherry or Thai Sakura are in blossom en masse,
The entire Phu Lomlo Hill becomes a huge
romantic canvas of pink, attracting tourists
from all directions to immerse in the beauty
of the sea of pink flowers, how does Kok
Sathon Community deal with the vast inflow
of tourists?
Managing the influx of tourists is what all sectors must learn. Tourists should not
ask the driver to take them up to the flourishing trees, or to litter the place, making
bonfire, as well as taking photograph with their faces next to lowered bunches of
flowers. The community gets prepared to deal with influx of tourists, forming groups
to plan tourism administration for community benefits, such as arranging queue for
tour buses, and developing local communicators to advise them.

Finding the
highlight of community
Enjoy seeing the beauty of cherry blossom Wild Himalayan cherry
blossoms bloom for a short period during January to February.

Buddhist Amulets Learning how to make
Buddhist Amulet in Nakhon Chum
Community members obviously earn more incomes, and
more tourists came to know the charms of Nakhon Chum.
Nakhon Chum people conserve their culture in food and
language. With the local people’s love of their hometown,
everything remains as in the past.
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Nongyao Pholboon
Leader of Nakhon Chum Community,
Kamphaeng Phet province

Mongkhon Virojranchuan
Leader of Kok Sathon Community,
Loei province

The community has become more united, with equal sharing
of benefits, and incomes raised from several sources, such as from
local products and guiding services. As a result, the community
has become more concerned with the environment, especially
concerning garbage and planting of more trees.
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Pla Ba Community, Loei Province
Reforestation community, using tourism as
the tool to support conservation

Find the highlight of
community

Tourism is not the main aim in making the
community sustainable, but the community can
help make tourism sustainable by protecting the
environment. Therefore, the form of tourism in this
community emphasizes reforestation, revival of the
ecosystem, and learning of relationship between
humans and nature.
The power of Pla Ba Community members
who unite to reforest in order to maintain the
watershed area has sparkled and brought numerous
like-minded people to join the efforts. Today, more
interested visitors come on nature study tours in Pla
Ba Community. They can choose to visit as normal
tourists or as companions in the revival of nature
with Pla Ba Community members.

Vegetable fire blockage plots the local
people have grown plants around the forest
to prevent plantation area from wildfire,
which is a local wisdom of this community.
Fresh strawberries sampling fresh strawberries
which are tasty and organic, the produce from
fire blockage plots

Cherd Singhkhampong
Leader of Pla Ba Community, Loei province

The community earn more income with community-based
tourism. People in the community have become responsible and
know their own authenticity. Very valuable for our community are
the pride of people in their identity, and their better quality of life.
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Takhian Tia Community, Chonburi Province
A learning center of Thai culture and folk art

Changes cannot shake the foundation of Ban Nong
Phlap Community which, although lying at a stone-throw
away from Pattaya City, has retained the lifestyle of
Thai family in the old days, starting with the family
of Grandma Sap Prakobtham who dedicated her
house on a land area of 6 rai as a cultural space
and a learning center on community wisdom.
The simple, warm and well-contented Thai lifestyle
is a unique feature already forgotten by several Thai
people. But here, Thai family atmosphere is played
out from the kitchen, with kitchen garden plants and
vegetables united to relate stories to visitors.
Touring the community, searching for the best

Ban Roi Sao (100 - pole House) This house is a living museum which exhibits cultural
heritages of the community. It exhibits ancient equipment and rare items. Come and learn
about self-sufficient local wisdom such as how to turn garbage into useful stuffs or creating
a natural fridge by growing vegetables.
Guasa Therapy One of the indigenous medicines that passed down
since ancient time The method is to scrape the skin to detoxify.
You can also learn about Guasa massage.

Sampling the best of local menus such as

Kaeng Kai Kala (Chicken curry with coconut
shell), stir-fried vegetable.
We want to perpetuate and conserve local way and cultural
heritage by using tourism as the tool to relate. People in the
community then earn more income, and become proud in their
culture, thus the community is strengthened, with more love and
unity, which the people guard with pride and love of their being.
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Wandee Prakobtham
Leader of Takhian Tia Community,
Chonburi province

Ban Chakngeaw Community, Chonburi Province
Ancient Chinese market community,
reviving authenticities of the community through tourism
The atmosphere of love and warmth
in the community of the past has moved
the conscience of people of two era
who were born and raised during the
transitional period between the past and
the present have moved to resurrect
Ban Chak Ngaeo by jointly pushing for
the community to open ‘the ancient Chinese
market of Ban Chak Ngaeo Community’
every Saturday. This activity not only provide
business opportunity for each house in the
community to search for delicacies as goods, it
also creates unity and propels the economy, in
tandem with the conservation of the fascination
of ancient Chinese community way.

Ban Nam Chiao Community, Trat Province
Harmonious multi-culture community, one visit is never enough!

Ban Nam Chiao is the example of a community that can truly manage tourism by itself and
can create jobs and professions for the young generations to talk about their birthplace with pride.
It is regarded as one of the communities in ecotourism which stand ready to initiate homestay
services because of the capital in natural resources such as one of the richest mangrove forests in
Thailand, combined with the unique feature of a two-faith community that combines the livelihood
with the simple way of life between Buddhist and Muslim Thais, with clear division of working
groups and fair sharing of incomes, reflecting the strength in management for systematic handling
of tourists, which has earned numerous tourism awards for the community.

Finding the highlight of
community

Dive and collect the lamp shell a calm with
brow flat shells and calm like duck beak.

Finding the highlight of community
Traveling to Ban Chakngeaw Community over 100 years ago, learn
about Chinese community’s way of life, experience ancient atmosphere
and visit traditional houses that are like living museums that welcome
visitors willingly you also see opium factory, old-styled Chinese opera
theater, and ancient theater.
Sampling the best of local menus such as Hoi Jor (Deep fried crab
meat rolls), Khanom Tien Kaew (Stuffed dough pyramid) and Khanom
Pia (Chinese flaky pastry).
With community-based tourism, people
in the community have more interactions and the community
earns direct full incomes without going through brokers, plus the
chance to learn how to solve pollution problems such as in the use
of packaging materials, all these led to more cooperation
and unity among community members.

Somwang Sawasdimongkol
Leader of Ban Chak Ngaeo Community,
Chonburi province
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Ban Nam Chiao farmer’s hat This farmer’s hat made
from nipa leaves is very endurable and complicated to
make. It comes in many shapes, from Somdej shape,
turtle back shape to pan shape.
Tang Mei Krob or Nam Tal Shuk is a sweet and crispy candy
that looks like a dry small piece of wood. It has a sweet
and delicate taste with crispy texture that you will love.
Originally, we had the local problem of people dumping waste into the canal,
and cutting trees for wood, so community-based tourism has been brought
in as the tool to create conscience in environmental conservation, which has
been very beneficial, everything has been revived, with enriched forest and
reduction of waste, the living condition of the community has also been better,
Surattana Phummanot
it should be kept this way in the future.
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Leader of Ban Nam Chiao
Community, Trat province

Laem Klat Community, Trat Province

Coming Soon - Newcomer Model Community

Conservation fishery community

Dvaravati-Uthong Ancient City, Suphan Buri

Learning center of white clam conservation and nature study trail

The past waiting to be revived, art and culture on the brink of return

People in the community all respect
coastal fishery, using folk fishing tools to
preserve the ecosystem. The production of
goods for tourists is never in the minds of
people here, but in their way of life with
readiness to demonstrate to tourists for the
love of the profession. Community-based
tourism here has therefore progressed
slowly amid non-toxic nature and community
without convenience stores, as the proof
of taking one step at a time on a secured
foundation.

Finding the highlight
of community
Dolphin watching Get on a boat with fisherman
heading to Laem Klat Bay to watch dolphins which
have rounded head with no beak. The best time to
dolphin watch is from November to April.
Learning coastal fishery from setting sail, fishing,
to trawling. And don’t forget to grope for white
shell, which is one of the famous goods in the
community
Community-based tourism has made us realize existing
unique features in the community. At this stage, unity has
been forged with the desire to conserve and to revive
them for sustainability, as well as to maintain traditions and
original culture of the community.
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Regarding antiquities and ancient cities that represent old and glorious
civilizations, and treasure troves of civilization handed down from ancient
ancestors, what comes to people’s minds would certainly be the City of
Uthong in Suphan Buri, a historical community with numerous background
stories worth searching and learning.

Touring the community, searching for the best

Many invaluable products can be purchased at this
old city. For example, Uthong beads and colored stones
made into necklace, bracelet and pendant, which are
not only accessories, but also archaeological items with
historical tales and cultural linkages dating back around
2,500 years.

The ancient city, old temples, Uthong
National Museum and Uthong market
are full of histories waiting for tourists
to experience and learn.
Somnuek Hongwiset
Leader of Laem Klat Community,
Trat province
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Dream visions of community-based
tourism of youth in designated areas
Youth in the community are considered owners of destinations in the future. 		
Have a look at their ideas and imaginations concerning dream visions of youth in DASTA
designated areas to see how they wish to see community-based tourism in their own areas.

“We want to see technological progress and
maintenance of arts and cultures as well as simple
way of life. Natural energy should be harnessed and
be in use such as solar-powered tourist shuttle buses.”

“I Would like Uthong to be the city of amazing beauty, like
a city behind a magic door that tourists will be impressed with
the opportunities to enjoy and experience archaeological sites,
homes, way of life and natural resources.”

“I was involved in activities with people in the
community. They were very enjoyable. In the future,
I would like to see the support of reforestation, tree
planting, and serious campaigns against deforestation.”

Kittiphong (Tay) Phromraksa, 15

From Pla Ba Community,
Loei province

Young Dreamers

“I had the opportunity to learn more, and came to know
the unique features in my own area. As for community-based
tourism in the future, I would like to see the promotion to have
more tourists visit the community, because this type of tourism
enables tourists to learn the true community way of life.”

Find out the reaction and impression of youth in designated areas towards
community-based tourism with their dream visions of future community-based
tourism they wish to see in their own communities.

“I have joined the promotion of processed
community products and also had the opportunity
to get trained on adding values to our goods. In
the future I would like DASTA to publicize more
so that more visitors can join community-based
tourism programs.”

Sareeval (Na) Phummanot, 19

from Ban Nam Chiao Community,
Trat province

Korakot (Dream)
Plaengchi, 17

From Bo Suak Community,
Nan province
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“I am very proud to have been part of propelling
community-based tourism towards sustainability, because
youth are regarded as the group of people that can make
community-based tourism secure and sustainable. For the
Thanakorn (Champ)
future, I would like tourism of Nan to keep the traditional
Saenkhamso , 17
culture, because it is such a beautiful charm.”
from Mueang Nan Community
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A full-cycle linkage of community with tourism market

C AS

E S T UD Y

Have a look at examples of models and ideas of community-based tourism business that
can be applied to the real situation

Case Study of Community-Based Tourism
Linking tourism business with surrounding agricultural communities

Sampran Model
With a question why hotels did not directly purchase raw
materials from farmers in the area, instead of from middlemen
at high prices without information of where those raw materials
come from and how they are planted, along with the idea of
creating a selling point for the hotels with the focus on organic
food, Sampran Riverside Hotel has moved to seek cooperation
from agriculturists in the area, leading to the Sampran Model.
Sampran Model is the concept of Sampran Riverside Hotel,
which arises from the cooperation among agriculturists, the
business sector and academics. As a result, the hotel has gained
more incomes from tourists, agriculturist have channels to gain
additional incomes, academics are able to bring their works to
the society, and consumers have better options.

Today, Sampran Riverside Hotel is the learning center on agriculture without chemicals,
supporting agriculturists to work as groups, jointly exchange and learn agricultural
knowledge, and has developed tourism routes to link with sources of organic farming,
so as to urge relationship between consumers and agriculturists with observation trips
arranged to farms, and with different activities in each season.
: www.sampranmodel.com
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A new form of business that recognizes problems of tourism
and creates solutions, yielding income generation, and returning
profits to solve social problems with business model
Model of sustainable market management
For community-based tourism

Model of Tour Companies
It helps arranging
community tours by
working cooperatively
with numerous villages,
focusing on human relations and emphasizing
the development of community stories shared
to tourists and neighboring communities.

It aims to support the
communities to have an
ability to manage tourism
by themselves, with tour
packages ready to be accessible online and
linked with tourists in databases with the
target groups.

Good to Know
Profits of tour companies are shared with villages and used in a way that
problems and issues can be solved such as waste management, construction
of children playground or any structures the community wishes for.
: www.facebook.com/LocalAlike
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Case Study Abroad

The Roles of Social Entrepreneurs and Wellbeing of
Community for Sustainable Tourism

Public-Private Partnership on Community-Based Tourism
By Dr. Rajashree Ajith, Director of Kerala Institute of Tourism &
Travel Studies (KITTS), India

By Mr. Albert Chin Kion Teo, Managing Director of Borneo Eco Tours and
Sukau Rainforest Lodge, Malaysia
Albert Teo’s business is a social
operation which has operated for over
38 years, focusing on creating social
values. Its concept regards business
profit as only short-term, but not
long-term economic values. Sustainable
profits must be based on equilibrium of
the three elements, in this order:

The Department of Tourism of Kerala State, India, has researched on the form of
sustainable tourism, and announced the policy of responsible tourism development by
selecting the town of Kumarakom as the pilot destination for development under the form
of sustainable tourism, by utilizing working guidelines in 3 aspects for tourism development.
1.

Local Procurement
Activating Local Procurement to link local people with tourism business, along
with renting cultivation area, providing quality seeds and budget to support
agricultural groups, developing potentials and skills of villagers,
providing knowledge in creating products as supplementary incomes and training
them to work in various aspect such as community-based tourism supervisors etc.
2. Preserving Culture & Traditions
Promoting local artistic and cultural displays and performances and
supporting value adding for folk ways by creating tour packages that
allow visitors to experience folk ways of life.

3. Protecting Nature through Community
By revivifying natural beauty, and conserving the environment and ecosystem by
well-management in waste disposal, mangrove reforestation, revival of wasteland into
agricultural land and revival of water sources to breed fish and plant lotuses.
Kuramakom is now a world-famed destination, having won 7 awards at world;
regional and national levels within 7 years.
From DASTA CBT Forum
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Social profit

= well-being of local people, community and society

Economic profit

= returns for business investment

Environmental profit = environmental and natural richness
He has established a non-governmental organization (NGO) named ‘Borneo Ecotourism
Solutions & Technologies (B.E.S.T) Society’ for sustainable community development.
His hotel has now been awarded from TripAdvisor for 5 consecutive years,
with activities arranged for communities in the neighborhood. These include hiring
community members, providing scholarships and training people to be tour guides,
reviving and protecting environment and developing local products such as pure
cold-pressed coconut oil, for which profit has risen by as much as 500% from
branding and packaging development, from plastic to glass containers.
: From DASTA CBT Forum
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11.
10.

1. 100-pole House : Takian Tia, Chonburi
2. Attap palm farmer’s hat : Ban Nam Chiao,
Trat
3. Ancient kiln: Bo Suak, Nan
4. Rosacea, Thai Sakura : Kok Sathon, Loei
5. Sangkhalok ware : Mueang Kao, Sukhothai
6. Yam Khang traditional massage: Ban Rai Kong
Khing, Chiang Mai
7. White clam: Laem Klat, Trat
8. Votive tablet : Nakhon Chum, Kamphaen
g
Phet
9. Old movie theater : Ban Chak Ngaeo, Chon
buri
10. Tung Khakhing-figure flag: Nai Wiang, Nan
11. Tribal way on flatland : Ban San Lom Choi,
Chiang Mai
12. Natural firebreak: Pla Ba, Loei
13. Phra Ruang kite: Ban Khuk Phatthana, Sukh
othai

4.

5.

Answers

9.

3.

13.

8.

2.
1.

7.

Each community has their own distinctive unique feature including
logos and symbols that reflect community’s identity and way of life, which
are worth to study and learn as well as to conserve. Now play a game to
find out how well you know these unique community features!

Which distinctive unique features belong to which
communities? Find out how well do you know them!

Quiz

6.

12.

Pai - Somsak Boonkham, 53
Determined to develop Tourism for the Community
From his passion of traveling and staying close to the communities, who would have
thought that one day, Pai - Somsak Boonkham would discover the path of his life and
work brimmed with happiness by establishing Local Alike, a social business that boosts
community-based tourism with his intention to provide benefits to the community.

Following his dreams
Graduated with a Bachelor’s degree
from Silpakorn University’s Faculty of
Engineering and Industrial Technology
(Petrochemicals), he worked as an engineer
both in Thailand and in Germany for
about 3 years, before resigning to pursue
his further study in San Francisco for
a Master’ s degree in sustainable business
administration focusing especially on
business for the society, with his personal
interest on social business model. After
graduation, he came back and had the
opportunity to work with Mae Fa Luang
Foundation to develop community business
for Doi Tung Project. He also had the
opportunities to work with villagers and
study the overall picture. He found that
a majority of tour companies in Thailand
pay less attention to communities. He
wished to close the gap and show people
in tourism business a better working
approach. Since then, Local Alike was
founded with a mission to promote authentic
community-based tourism.
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53

If the community can manage the
whole process for tourism, it will be
a very well value-added situation.
Local Alike with community
We focus on making community-based tourism
more interesting, or better-selling. Our main works
involve organizing community tours and helping
related parties to get involved in activities with
the villagers and to learn by working with the
communities. We work with partners such as the
Community-Based Tourism Institute (CBT-I) and
DASTA with a great deal to offer. Most villagers
are not interested in business, so we need help
them understand more about tourism business in
their own village. An example of the sites where
we operate and tourists keep coming more is
at 4,000 rai community, Doi Tung, Chiang Rai
province, formed at the joint efforts of 16 village
representatives, with the planting of organic tea as
the highlight, camping sites among tea plantations,
beautiful nature and wondrous mist as sale emphasis.
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Open-Mindedness and Sincerity
Sincerity and determination in
working with the communities are most
important. Given local communities are
unique in their simplicity, once we intend
to do good things for them, they trust and
love us, and are happy to work with us.
Some might say that this relationship is
a waste of time. Yet, in business we can be
in an advantageous position where other
tour companies can hardly compete. This
is because the communities would rather
choose the type of agencies they want
to work with. If people are happy and
satisfied to work with us, they value us,
and we also listen to them, they must
be happy in working with us. This is

a matter of friendship quality in our
work. Moreover, potentials of each village
must be considered carefully. We must
look for further development in other
aspects such as technology, language,
and finance. If it is a new village, we need
to provide a better understanding of the
situation, as well as citing both positive
and negative impacts of tourism. Above
of all, we need to gain acceptance from
people in the communities.

Growth with Security
Before selling a village tour, we must have enough
information and knowledge about that particular
village. This will not only help generating incomes for
the villagers and expanding such act to other villages
afterwards, but also assuring that tourists will be able
to visit the areas properly. In this way, the team can
work smoothly without hitches. Moreover, community
tour is unlike general tours where one guide is enough.
It needs various arrangements in advance yet must
be flexible enough for changes. We have to work as
a team, all members working in perfect harmony. Of
course, Local Alike is a social enterprise, established
to provide more options to the communities and help
them attain continuous incomes and profits, so that
what they earn can be used to develop the community
in earnest.
55

Tor
Patraporn Sangpuangthong
Touring the community
with personal preference
Given her favor in touring the communities
since she was young, combined with her
role as a presenter for a famous TV series,
Kop Nok Kala – the frog outside the coconut
shell, which enables her to travel and seek
answers for interesting issues, Tor Patraporn
Sangpuangthong has frequent opportunities to
experience a community way and view local
culture both domestically and abroad, until she
discovers that preserving the authenticity and
identity of each community is the key to make
a community tour full of charms that never fade.

Passion for touring the community
Personally, Tor prefers touring the countryside.
Because she was born in Bangkok, she longs for
a community life in nature, a simple way of life, local
foods, local jobs and fresh air. Thus, she always gets
excited every time she visits the communities in the
rural areas, especially the old communities with
features she never expects to experience. Touring
communities reve als the authenticity of the
communities. It differs from others. Amphawa is one of
the communities in which Tor has visited for decades.
This plantation community attracts Tor to travel in depth
and seek special features such as small bazaar and church.
Tor always chooses homestay in the orchard as a choice
of accommodation so that she can experience the genuine
Thai way and pure nature without any modification.
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The uniqueness in each community is the key
that attracts people to visit the communities
and experience the community way.
Respect the communities
Given being tourism capital and maintaining biodiversity,
we must respect the communities and their way of life. We
should not try to change them to suit our needs. For example,
while taking pictures with hill tribe children, they might not
pose in the way that we want. Yet, if we try to set the scene,
they may finally act like professional models, getting dressed
up for photographing. They may not behave the same way that
they did in their normal life. Another example can be seen on
the walking street, which offers local goods, and handmade
products. When the local area is turned into a business center,
traditional handmade products and folk arts might be gone and
replaced by mass-produced local goods. A charm of a real
walking street may also disappear. Therefore, everyone should
be aware and pay attention to the community authenticity.

Proud to gain the knowledge
This type of travelling gives us knowledge and pride.
We learn from people about their way of life, how they
live, and we gain the knowledge in a shortcut, without
attending a class, learning through real experiences.
Personally, I like history, the roots of Thai people. Or
when traveling abroad, I choose the Old Town such as
in Japan, I went to the old communities, with houses of
two stages like in Doraemon cartoon strips, with farmers’
way of life, walking the streets wearing traditional
outfits. I prefer traditional way with the preservation
of authenticity. It is a true Slow Life here, so neat and
highly artistic.
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Advice for community tourists
in the new generations

In my view, there are now 2 types of community tourists,
one comprising the true community visitors, the other made
up of those who just follow the trend. The difference between
them is that those who truly appreciate the communities
would seek information about such communities in advance.
They would never try to change things, but adapting themselves
to the communities and environment. On the other hand, there
are other visitors who try to change things in the community
to suit them, such as demanding air conditioning, or WIFI.
I would like to ask community visitors to first appreciate the
communities, respect traditional rules and regulations and try
not to change the community culture.
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Community-Based Tourism
We must understand that community-based
tourism has 2 functions. It serves as a mechanism
in tourism management and when a community
succeeds in administering its own destination, people
from other areas will come to study and observe
the tourist interest in experiencing the community’s
unique way of life. Mostly, community-based
tourism is based on villagers’ relationships. However,
cooperation from everyone in the area is needed.
In this way, it will make community-based tourism
different from others, as it involves touring to learn
and study tourism administration by the communities
and from activities jointly participated with enjoyment
and profound understanding.

Attention and Understanding Every detail

Associate Professor Dr. Terdchai Chuaybamrung
Joining force towards sustainability
As sustainable community-based tourism is an ultimate achievement that not only shows an
efficient tourism administration, but also indicates teamwork, Associate Professor Dr. Terdchai
Chuaybamrung, Dean of the faculty of Tourism Management and Course Director of Integrated
Tourism Management, National Institute of Development Administration, therefore pressed forward
with the development of a model community that can transfer knowledge to neighboring communities
so that tourism can be used as a tool to create jobs and generate incomes.

Most problems related to working with
community are based on the lack of understanding
about the meaning of community-based tourism.
Villagers see tourism as an income generator.
Many homestay owners offer their services to
serve a large number of people. Yet, during the
low season, they can be disappointed with very
little or no income.
This is because income from tourism is
only a supporting factor. The main objective of
community-based tourism is to have tourists come
and learn the way of life in the communities as
it is and make the communities proud. Moreover,
we notice that government units in the area still
pay less attention to this as they may think that it
takes a long time for community-based tourism to
yield positive results.
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Community-Based Tourism must strengthen people in the
communities. Income from tourism should be considered as
supplementary income.

Promoting strength, solving weakness
As community strength lies in its authenticity, community-based
tourism should offer something natural. This is because an
ordinary way of life is good in itself. A weakness is only the
lack of consultation or coordination with true understanding.
Therefore, participatory process must be conducted first. At the
moment, each community still sticks to their own ideas. There
should have been other ways where people can work together
and discuss their thoughts. Since I started working, I have been
impressed with every community as I have more chance to
understand lifestyles of Thai people in different contexts. It is
an eye-opening for us to witness the authenticity and cultural
diversity among Thais. This is what impresses us the most.
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Accelerate the support and join the pushes
Community-based tourism is a process that helps
making people in the nation become united, especially
those in rural areas. It strengthens people, with the force
of wisdom created for the communities. Tourism can thus
become a learning tool for managing their own resources,
and lay a foundation that facilitates Thais to have a better
understanding as well as to generate continuous income.
Specifically, the total income can also be estimated.
This year, the government increasingly emphasizes the
importance of community-based tourism. In particular,
it becomes one of the main strategies in tourism in certain
areas, leading to cooperation among various units, and
yielding strategic plan of community-based tourism at
a national level.

To make community-based tourism sustainably
successful, there must involve community
leaders, coordinators and true participation.
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TA
Dream Vision of Community-Based Tourism of DAS

Key essence of community-based tourism

Have a look at what DASTA has laid down in its dream vision of
community-based tourism in the next ten years!
1. Proceeding with security by themselves
2. Seeking good and prominent aspects, preserving and perpetuating
3. CBT the process of lifelong learning for the communities
4. Self is the value to be maintained.
5. Carrying Capacity
6. Community’s way of life which is the selling point must be maintained,
so that Thais charms can be spread all over the country.
7. Teamwork, network linkage and security everywhere

1.
2.
3.
4.
5.
6.

Appreciation and joining forces to make communities sustainably
strong
Creation of network for exchanging and learning processes
Doing together, searching for methods to make assets value
added
Linking tourism with community benefits
Administering with a harmony of 3 components, economic,
social and environmental facets
Looking for groups of people with right and like-minded

8. Not throw away ideas, success is soon to happen.
9. Community-based tourism reflects progresses in economics, society,
cultures and local wisdom.
10. Network is extended across areas, like a rich branching fruit-tree.
11. Investigating, maintaining and perpetuating from generation to
generation for sustainability

Pride in community authenticities

12. Pride in one’s own community, not to be culturally assimilated
13. Working with care, contemplating before taking action, leading communities
towards sustainability and maintaining invaluable resources
14. Sustainable tourism is achieved once every community exists with security.
15. Have a strong determination to propel ideas with love for their homeland,
keep community strengthen
16. Bird without feathers, human without friends, hard to keep aloft
17. Every unit, every community, has a large number of invaluable
resources, when linked as a network, a perfect total system emerges.

Wisdom

Community’s way of life
Culture
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